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Abstract

The perceptions and attitudes of teachers towards ICT in teaching and learning
process have always been regarded as a main criteria for successful implementation of new
cchnologies. ICT has showed that the perceptions of the pedagogical advantages of

‘echnologies which differs between countries with the advances in science and technology,
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education. The present study aims to drﬁyze théﬂﬁﬁ%ﬁﬁﬂf’%ﬂd perceptions of ICT usage

among teachers. The study also focuses on the usage and hindrances on ICT. _
Keywords: Information and Communication Technology; Attitudes; Perceptions

Introduction

In the 21" Century, the world has been alltorﬁatically termed as digitalized era. By
the development of digitalization, there was a significant change in the educational world. It
is also known as the smart Teaching Technique and most of all schools and colleges had
adopted the digitalized learning. The rapid advancement of technology leads to changes in
many areas such as health, industry and education.  Along with the technological'
developments, different needs emerged in the education and instruction environments, which
had led the educators to use of technology in education. In the new phase of the knowledge
revolution the source of knowledge has shifted from one source to different sources. But the
use of technology by teacher in education, in general and in teaching in particular, depends

strongly upon their support and attitudes.

Statement of the problem
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Introduction

Human resource is the sum total of inherent abilities, acquired knowledge and!
represented by the talents and aptitudes of the employees of an organization. Hir
resources should be utilized to the maximum possible extent in order to achieve indivic:
and organizational goals. An organizations performance and resulting productiviy -
directly proportional to the quantity and quality of his human resources. That is the e

that the concept of tajen( management has recejyed g significant degree of profession”
academic interest,

Review of literature
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Abstract

Social media marketing has become the most powerful mode for companies seeking
to reach out to their prospects and customers. Given the wide reach of SMM, firmg are
Increasingly relying on it, In order to achieve their marketing and branding objectiveg
by replacing the traditional ways of marketing, social media has provided new opportunities

o firms to €ngage customers . in social interaction on the internet. The objective of the
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marketing tool thatRAng e -to-~affect  perception of customers and ultimately

influence their purchase decisions. The research suggests that the engagement with SMM
has a positive effect on consumers brand awareness and purchase intentions. The article also
analyses the influence of social media activities which affect the overall commitment and

involvement of the customers.

Keywords: Social media; marketing; customers; buying behaviour

Introduction

Now-a-days people’s way of shopping has significantly changed and improved.
Customers used to shop at physical stores like large shopping malls and many still applyi"2
the same method while purchasing. However, with the aid of info.rmation and modem
communication technologies, consumers are able to shop via Internet using several Social
Media and different websites. This type of shopping mode can come in several names such ®
online shopping, online buying behaviour and Internet shopping all refer to the process of

: : - i . 1 ;nd
purchasing and buying products or services via the Internet using several Social Media 2

i : . . . ngocidl
different websites. Social Media are web-based services which are also known as "%
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Abstract

ntrepreneurship is the financial factor of the economic development. It has vital role
strength and

in developing country like India. Entreprencurship is a symbol of business
growth which requires skills and competency. Educated unemployment is one of the major
problems of i it Disd - -

problemis of Kanniyakumari District. So, entrepreneurship has a major role under these

circumstances to solve this problem. The datg was collected from 150 sample respondents of

9ba4m54h1934«:3 b482262a5637056,

Scott Christian college student?_lv%}ﬁﬁLD gszgm@sﬁonnalre by using SImple random
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sampling method. The data was p?_{WA B SINg percentaoe method, leert five-point

Date: 2024.08.14 1740570530,

scale. They study concluded that male student is mostly interested in entrepreneurship
therefore the researcher suggested that student should attend motivational and development

programmes and they should be encouraged by the institutions as well as family friends and

financial institutions.

Keywords: Entrepreneurship; Attitude; Students; Likert

Introduction
Entrepreneurship is the journey of opportunity exploration and risk management to

create value for Profit and or social goods. Stable and constant economic development of a
nation is always dependents upon entrepreneurs. Entrepreneurship development 1s a person

who provides and contribute something new to the economy. New entrepreneurs will decide

a4 nation. The determinants and pattern of entrepreneurship culture

the future development of
is directly linked to the government policies and procedures. Nowadays, the educational

Institution create more space for the development of entrepreneurs. The government on the
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Abstract

Every organization should focus on level of cus ssential

tomer satisfaction. It is very €
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rather than unhappy clients. This is an adv
money for brings in new customers because th@jalready promoted by word of mouth to new
clients. The concepts and determinants of customer satisfaction have changed significantly as
qansition has taken place from traditional to modern banking. Banking industry is the service

rvices to its customers. Indian banking industry is

y and provides various financial se
e Bank of India. As banking
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identifies and fulfils the need of customer loyalty of HDFC in Kanniyakumari.
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objective of the study is to analyze the problems of Arts and Science College Teachers in .
study area. The study is confined with both primary and secondary data. The primary data i
collected through a well structural interview schedule. The secondary data have been mai"[i:-
collected from the books, journals, magazines and also from the internet. In order to ana]xzi
the problems of arts and science teachers 125 college teachers are randomly selected us.in;
convenient sampling method. The data from focus group discussions were analyzed [hroug;

colleges of education.
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